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Executive Summary

In May 2015, a community survey was mailed to 1500 randomly selected Lake Country Residents.
Residents were asked to rate their satisfaction with the services provided by the District of Lake
Country. 593 surveys were completed and mailed back, giving a response rate of 40%.

Vast majority satisfied with their overall quality of life in Lake Country
Ninety-seven percent of respondents were very satisfied (65%) or somewhat satisfied (32%)
with their quality of life in Lake Country. Sixty-five percent were very satisfied (17%) or
somewhat satisfied (48%) with the municipal services they received for the taxes they pay.

Best reason to live in Lake Country: Small town atmosphere, casual lifestyle

Fifteen percent felt the best reason for living in Lake Country is a small town atmosphere-quiet,
peaceful, not crowded. A further 14% gave a similar best reason for living in Lake Country
stating a casual, comfortable, rural lifestyle.

Biggest opportunity for improvement in Lake Country: Roadways and transportation

Nineteen percent of Respondents felt the single biggest opportunity for improving Lake Country

were transportation related improvements such as improving roads, sidewalks, road
maintenance, parking, streetlights and a bypass route. Fifteen percent felt there was room for
improvement with development of the downtown area.

One-quarter support creating Heritage Center
Only 27% feel the District of Lake Country should be actively pursuing the creation of a
publically-funded arts, cultural and heritage center.

Three-out-of-four support organizing destination events
Seventy-five percent felt the District of Lake Country should consider organizing destination
events in the community. The most popular themes were music and concerts, harvest season
and food.

Most support high density development in urbanized areas

Seventy percent would accept medium to high density developments in urbanized areas to
preserve the rural character and agriculture lands outside these areas.

Agricultural is important to Lake Country
Eighty-nine percent felt that agriculture contributes to the quality of life in Lake Country and
76% felt that agriculture contributes to the economic stability of Lake Country.

Funding increases
Sixty-seven percent would like to see increased funding for parks and trails, 62% percent would
like increased funding for health services and 59% would like increased funding for recreational
Services.
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Introduction

In May of 2015, the District of Lake Country conducted a comprehensive mail survey with a
random sample of Residents. Residents of Lake Country were asked to rate their level of
satisfaction with a variety of District services and programs. The survey is an important step in the
process to include input from Residents when the District is making operational, service and
budgeting decisions for the upcoming years.

Discovery Research, an independent consulting firm, was retained to conduct the 2015 Community
Survey. The survey was designed so that Residents’ opinions could be easily summarized and
prioritized. This report provides detailed results from this year’s mail survey.

Obijectives
The 2015 Community Survey has the following objectives:

Measure Residents’ satisfaction levels with the various District services.
Determine the public’s views as to the types of changes needed in District services.
Identify areas for improvement.

Summarize the public’s views as to the priority of future operational or infrastructure
improvements.

YV V.V V
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Methodology

A random sample of 1500 Lake Country Residents were mailed a survey in May 2015. The random
sample was generated such that each residence in Lake Country had an equal opportunity of being
selected for the research. We received 593 surveys mailed back, giving a response rate of 40%.

Sample Size By Margin of Error This bar graph displays the margin

12.0% . J .
of error associated with various

_100% sample sizes.
o
Ll:J 8.0% +6.9% _
5 5.7% Statistics generated from a sample
o +5.7% . - - -
c 80T - size of 593 will be accurate within
2 40% MO0 BT% a5 saay Lo | +4.0%, at the 95% confidence
= interval (19 times out of 20).
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0.0%
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Sample Size

Online Survey

An online version of the mail survey was available on the District website for all Residents to
complete. We received 63 completed online surveys. Online surveys results can be seen in
Appendix 2. Online surveys were not included in the results reported in this report.

Weighting

Lake Country’s actual population distribution by age was taken from the 2011Canadian census
results. The sample statistics have been weighted to match the age distribution of the entire
population of Lake Country.

Age Population from | Unweighted | Weighted
2011 Census Sample Sample
19-39 31% 12% 31%
40-59 42% 41% 42%
60+ 27% 47% 27%
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Section 1 — Roadways and Transportation

Q1. Transportation method usage

How often do you use the following methods of
transportation to get to your destination?

Personal vehicle
Walk

Bicycle

Car pool

%
Public transit

2%2%
0% 20% 40% 60% 80% 100%

M Every day

W A few times per week
= A few times per month
m A few times per year

N=593 ® Never/No response

Seventy-five percent of Lake Country Residents use a personal vehicle every day and 12% walk
every day. Eighty-four percent never use public transit, 74% never carpool, and 62%o never use a
bicycle as a method of transportation.
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Q2. Most important transportation issue

What is the single most important

transportation issue in Lake Country?

Road condition and maintenance
Need more sidewalks

Traffic congestion on Hwy 97
Speeding on Hwy 97

Need more bicycle lanes
Need more bus routes

Road safety

There are no major issues
Need more traffic circles
Other

Beaver Lake road intersection

Speeding

Glenmore - speeding and
congestion

N=581

26%
2%
1%
1%
1%
0% 5% 10% 1% 20% 25% 30%

Road condition and
maintenance was the most
important roadways and
transportation issue (26%0).
The second most important
issue was needing more
sidewalks (21%). Highway
97 congestion and speeding
on Hwy 97 were important
issues each cited by 10% of
respondents.
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Q3. Aware of handyDART service

Have you heard of the handyDART
Transport Service?

Yes
79%

=586

Q4. Is handyDART service adequate?

handyDART is an accessible, door-to-door
shared transit service for people with
permanent or temporary disabilities. Do
you feel the current handyDART service is
adequate?

Yes, adequate

Seventy-nine percent of
Residents were aware of the
handyDART service.

Among the 456 respondents

12% Needs more who had heard of the
f‘i‘nrfld neto handyDART service, 12% felt
Se?vice the service is adequate and
N availabilty | 109 felt the service needs
10% more funding to improve
Needs less service availability. The
tunding to majority (76%0) were not sure
fe‘*“'{f Ee_lf_"'ce if the handyDART service is
N=456 avatlability adequate.
0%
€M Discovery REsEARCH
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Section 2 — Parks, Recreation and Cultural Services

Q5. Satisfaction with programs

How satisfied are you with the current
recreation and leisure programs offered for:

Forty-four percent of
respondents are very or
somewhat satisfied with the
current recreation and leisure
programs offered for Families.
A large percentage of
respondents (over 40%) could
not provide a satisfaction rating
for the current recreation and
leisure programs offered for
the various age groups.

Families

All ages

Seniors [55+)

Teens

Children

il

0% 20% 40% 60% 80% 100%

H Satisfied (very or somewhat)
B Dissatisfied {very or somewhat)

N=553 m Don't know, no response

Q6. Visiting parks and trails

How often do you visit local Lake Country
parks and trails over the course of an
average month?
35%
30%
30% -
25% A 23% Eighty-eight percent of
0% | Residents visit Lake Country
° 17% .
parks and trails at least once
13% 7 15% per month. Thirty percent visit
0% 10% parks and trails 1-2 times per
5% month and 23% visit 3-5 times
5% 1 . 2% per month.
0% T T T T T T L
None 1-2 3-5 6-10 11-20 21-30 31+
N=590
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Q7. Arts, culture and heritage centre

Do you feel that the District of Lake Country
should be actively pursuing the creation of a
publicly-funded arts, culture, and heritage
centre?

Only 27% feel the District
of Lake Country should be
actively pursuing the
creation of a publicly-
funded arts, culture and
heritage centre.

Don't know
22%

N=531

51%
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Q8. Destination events

Do you feel that the District of Lake Country
should consider organizing destination
events in our Community?

Yes
75%

N=572

Q9. Themes for destination events

Seventy-five percent felt the
District of Lake Country
should consider organizing
events in the community.

Among respondents aged
19-29, 88% want organized
destination events compared
to 61% of respondents aged
60+.

What themes should be considered

Lake Country?

Music, Concerts
Harvest season
Food

Arts & Culture
Agriculture
Team sport
Adventure race
Other

Wine

Bike, walk, trail

incorporating into a destination event within

Among the 431

74% | respondents who were
interested in
destination events,
74% want music
events or concerts,
62% want a harvest
season themed event
and 61% want a food
themed event.

0% 20% 40%

N=458

80%

m DISCOVERY RESEARCH

Page 12



Q10. Recreation and leisure program participation

In which Lake Country recreation and leisure programs
have you or someone in your household participated?

Fitress dasses, yoga, dance, bootcamp
Soccer, LOYSA
Art classes, arts related, community courses
Baseball, scfthall, fasthall, orthodox
Hockey, curling skating
Concertsin park, music, summer Jam, movie nights
Artwealk
Kids camps, programs, boy & girls club, Sparks, Kids...
Badminton, tennis, racquethall
Hiking trails, parks, walking clubs, birding
Swimming fishing, kayak, beach, paddle boarding
Ezg Hunt
Canada Day, fireworks, Hallowesn, seasonal events
Live theatre, Creekside Theatre
Farmers Market, Craft Shows
Gardening, Garden Tour, Green House
wolleyhball
Cycling, Quad-ing
Oyama fun days
Art gallery
huseum, talks at museum
Library
Cooking Taste of Lake Country, Wine Show
Other
Centerpiece days, Senior Events, Cards, Leisure Guide
Car shiow

MNone, don'tknow, no response

43%

1
0% 10% 20% 30% 40%

N=583

50%

Fifty-seven percent
of respondents had
someone in their
household
participate in Lake
Country recreation
programs. The most
common programs
provided by
respondents were
fitness classes, yoga,
dance, and
bootcamp (20%),
soccer (14%) and art
classes, art related,
art courses (9%).
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Q11. Possible other recreation and leisure programs

Are there any other arts or cultural services you
would like to see available in Lake Country?

Six percent wanted to

Pool, Rec Center 6% see a new pool or
Art related, art classes 3% recreation centre in
’ ° Lake Country. The

majority (79%) could
not think of any
Yes, but not sure | 1% addition programs.

Music related, concerts 2%

Museum, new or expand | 0%

Other 9%

79%

N=533 0% 20% 40% 60% 80%  100%

None, don't know, no response
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Section 3 — Setting Priorities

Q12. Increasing funding

Would you like to see increased funding for any
of the following?

Parks and trails

Health services

Recreational services

Environmental protection programs

Crime prevention

Fire protection services

Improved transit service

Arts and cultural programs

Public art

N=593

67%

62%

14%

0%

20% 40% 60%

Yes - increase funding

80%

Sixty-seven percent
would like to see
increased funding for
parks and trails.
Younger age groups
were more likely to
want funding
increases for parks
and trails (87%)
compared to those
over 60 (49%).

Sixty-two percent
want funding
increases to health
services and 59%
recommended
increasing funding to
recreational services.
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Q13. Short term home rental

Do you feel that the District of Lake Country
should allow for the short-term (less than
30 days) rental of residential homes within
the community?

Don't know
11%

Yes
48%

N=530

Q14. Medium to high density developments

Would you accept medium-to-high density
developmentsin urbanized areas in order to
preserve rural character and agricultural
lands outside of these urbanized cores?

Don't know
12%

No
18%

Yes

N=583 70%

Forty-eight percent felt the
District should allow short
term rental of residential
homes and 41% felt it
should not be allowed.

Seventy percent would
accept medium to high
density developments in
urbanized areas to preserve
the rural character and
agriculture lands outside
these areas.
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Q15. Contribution of agriculture

Do you feel agriculture contributes to...

The quality of life in Lake Country? 89%
Economic stability in Lake Country? 76%
60% 70% 80% 90%
N=533 Yes

The vast majority, 89% feel
that agriculture contributes to
the quality of life in Lake
Country and 76% feel that
agriculture contributes to
economic stability in Lake
Country.
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Section 4 — Shopping Local

Q16. Grocery shopping in Lake Country

How many times per month do you shop for
groceries in Lake Country?
35% -
31%
30% - 29%
25%
20% - 19%
5% -
1%
0% = T T T T T
None 1-2 3-5 6-10 11-20 21+
N=591

Q17. Fresh produce purchases

45%

41%

40% -
35%
30% -
25% -
20% -
15% -
10% -
5% -
0% |

None, no

response
N=533

On average, how many times per month do
you purchase fresh produce from the...

42%
M Farmers Market

M Farm Gate Operators

17%17%

10% gy,

n

6+

1-2

Thirty-one percent shop for
groceries in Lake Country
3-5 times per month and
29% shop for groceries 6-10
times per month.

Sixty-nine percent shop
for fresh produce at the
farmers market at least
once per month and 59%
shop at Farm Gate
Operators at least once
per month.
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Section 5 — Communication/Public Consultation

Q18. Providing input to the District

Please indicate your top 3 choices for providing
input on important District issues

Mail-in surveys

Online Poll

Open Houses

Appearance at Public Hearings
Citizens committees
Telephone surveys

Letters to Mayor and Council
Focus groups

Email

Other

75%

N=582 0% 20% 40% 60%

80%

The top three choices
for providing
feedback to the
District were mail
surveys (75%), online
poll (61%), and open
houses (54%).
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Q19. Receiving information from District

Please indicate your top 3 current methods
to receive information on municipal news.

Castanet.net 66%
The View

The Calendar (back pages)
Traditional mail

Social media

Television
OkanaganWay.ca
Kelowna Newspapers
News releases

Open House Events
Councillor newsletter
Vernon Newspapers
Posters

Front porch meetings
GESS Readerboard

Word of mouth

Other

Email

N=587 0% 20% 40% 60% 20%

The most popular source
of information for
receiving information on
municipal news is
Castanet.net (66%),
followed by the View
(50%) and the Calender
(back pages) (31%).
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Please indicate yourtop 3 current methodsto
receive information on municipal news by AGE

83%
Castanet.net

Social media

OkanaganWay.ca

[119-29
The Calendar (back pages) ® 4059
m G0+
The View
Television
Kelowna Newspapers
N=583 0% 50% 100%

Q20. Video coverage of Council meetings

Would you view video coverage of Council
meetings if available on OkanaganWay.ca?

No, no
response
69%

N=593

Respondents aged 19-29
were more likely to prefer
online sources such as
Castanet.net, social media
and OkanganWay.ca
compared to older age
groups who preferred
traditional sources such as
the Calendar, the View,
television and newspapers.

Thirty-one percent of
respondents would view
video coverage of council
meetings if available on
OkanaganWay.ca.
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Q21. Provided input to the District

Have you provided input to the District within
the past year through any of the following:

Open Houses

Public Hearingsy, Council Meetings
Letters

Front porch meetings
Committees

 Other

-
4 T T T

14%

e 0% 5% 10%
N=533 e

15%

Other methods provided input to the District
within the past year:

Vote, referendum, survey 1%
In person with staff, council
Phone

Email

Other

Social media

T
0.0% 2.0% 4.0%

N=65

6.0%

Fourteen percent had
provided input to the
District at open
houses in the past
year and 12%
indicated they had
been at public
hearings/council
meetings in the last
year.

Four percent
provided input to the
District by voting and
2% provided input
in-person with staff
or Council.
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Section 6 — Overall

Q22. Overall Satisfaction

Overall, how satisfied are you with...

2 Ninety-seven percent
of respondents were

Your quality of life in Lake Country _ 32% 97% ver_y (_)r SOTT_]eWhat
satisfied with the

quality of life in Lake
Country. Sixty-five
- . . percent were very or
The municipal services you receive for 48% 65% h isfied
the taxes you pay o 5 somew at sat_ls_ ie
with the municipal
, , services received for

0% 50% 100% the taxes they pay.

m Very satisfied Somewhat satisfied
N=585
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Q23. Best Reason for living in Lake Country

In your opinion, what is the single BEST reason for
living in Lake Country?

Quiet, peaceful, small town atmosphere, not

crowded 15%

Casual lifestyle, comfortable, rural life 14%

Community, family friendly, safe,
neighborhood, happy people

Access to nature, beautiful, dean
environment, landscape

Access to Lake, water, view of lakes

Country feel, country living, freedom, open
space, orchards

Location, central
Everything, quality of life
Urban, Country, Rural combination

Climate, weather, sun, temperature

Access to outdoor recreation, geographical
features

Grew up here, home

Cheaper, cost, house prices, no developments
Agriculture, farming

Schools

Vacation destination

Other

Not Kelowna

Don't know, no response

=593 0% 5% 10% 15%

20%

Fifteen percent of
respondents felt the
single best reason for
living in Lake Country
was that it is quiet,
peaceful, small town
atmosphere and not
crowded. Fourteen
percent listed a casual
lifestyle, comfortable,
rural life and 11% stated
community, family
friendly, safe,
neighbourhood, and

happy people.

Furthermore, access to

nature (9%) and access
to lakes (9%) were also
given as the best reason
to live in Lake Country.
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Q24. Most important opportunity for improvement in Lake Country

In your opinion, what is the single MOST important
opportunity for improvementthat municipal
leaders should address in Lake Country?

Roads, sidewalks, bypass, maintenance,
parking, lights

Urban centre, development, tourism, main
street, city centre

Parks, railway development, trails, washrooms
at parks

Cycling loop, safe bike and walking lanes,
walking paths

Sewer system, water system

Planning, fiscal management, density,
infrastructure

Community pool, recreation centre

Traffic, speed bumps & signs, RV's, road
safety, crosswalks

Kids programs, family events, rec. services, RV
parks

Public transit access

Bylaw enforcement, vacation rentals, crime,
safer, noise

Schools, healthcare

Open minded, communicate, honest, better
management

Food bank

Senior housing, affordable housing

Lake access, boat & beach parking, dog access
to water

Other

Cleaner landscape - lakes & beaches, protect
environment

Taxes, paying down debts, spending habits

Don't know, no response

19%

17%

=593
0%

5%

10% 15%

20%

Nineteen percent felt
the single most
important opportunity
for improvement was
related to roadways and
transportation (roads,
sidewalks, bypass, road
maintenance, parking,
street lights). The
second most important
(15%) was related to
urbanization and
development of the
downtown area. Seven
percent felt the most
important opportunity
for improvement was
related to Parks.
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Q25. Most important opportunity for improvement in your Ward

In your opinion, what is the single MOST important
opportunity for improvementin the neighbourhood ward of
Lake Country that you currently reside?

Roads, sidewalks, bypass, maintenance, 42%

parking, lights

Traffic, speed bumps & signs, RV's, road
safety, crosswalks

Parks, railway development, trails,

washrooms at parks
P N Total

H Carr's
Winfield

Sewer system, water system

B Oyama

Cycling loop, safe bike and walking lanes,

walking paths
H OK Center

Public transit access

Urban centre, development, tourism,
main street, city centre

Lake access, boat & beach parking, dog
access to water

Planning, fiscal management, density,
infrastructure

Bylaw enforcement, vacation rentals,
crime, safer, noise

Kids programs, family events, rec.
services, RV parks

Don't know, no response
23%
24%

N=593 0% 10% 20% 30% 40%

50%

Among Carr’s Landing
Residents, 42% felt
roadways and
transportation related
issues were the most
important area for
improvement for their
neighbourhood ward,
compared to only 19%
of Oyama and
Okanagan Center
Residents.

Compared to the other
neighbourhoods,
Oyama Residents were
more likely to state
parks related issues
(13%) and water
related issues (14%).
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Section 7 — About you

Q26. Area of Lake Country

Oyama

)

Winfield
63%

Okanagan
Center

N=584 13%

In which area of Lake Country do you live?

Carrs Landing
10%

Q27. Employment location

Kelowna

Lake Country
Vernon

Alberta

BC

Other

West Kelowna
Out of the country
Unemployed
Homemaker

Retired

What is your primary location of employment?

33%

M=585 0% 10% 20% 30%

40%

Sixty-three percent of the
sample was from
Winfield, 14% from
Oyama, 13% from
Okanagan Center and
10% from Carrs
Landing.

Thirty-three percent of
respondents worked in
Kelowna and 22%
worked in Lake Country.
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Q28. Visit Lake Country before moving

Did you visit Lake Country as a
vacationing tourist before you moved
here?

Location lived before Lake Country

Forty-one percent visited
Lake Country on vacation
before they moved to Lake
Country.

Where did you live?

Vancouver, Lower Mainland 32%
Alberta

Kelowna

Ontario

Manitoba

Northern BC
Saskatchewan

Europe, Africa, overseas
Vancouver Island
Vernon

Other BC

Other

T
N=242 0% 10% 20% 30% 40%

Among the 242
respondents who visited
Lake Country on vacation
before moving to Lake
Country, 32% were living
in Vancouver/Lower
Mainland, 28% lived in
Alberta and 15% lived in
Kelowna.
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Q29. Volunteering

On average, how many hours per month do you
volunteer in Lake Country?

80% | 74%

70% -

60% -

50%

40% -

30% -

20%

9%

10% - 5% 4% 6%

0% , ] . [ | I
None/No 1-2 3-5 6-10 11+
response

N=5393 Hours
Q30. Age

Please indicate your age group:

30% - 28%

255 - 24%

20% -

15% 14% 14% 13%

0% 1 T T
1929  30-39 4049  50-59  60-69 70+

Age
N=576

Twenty-six percent
volunteer in Lake
Country for at least 1
hour per month.

Forty-two percent were
aged 40-59 and 31% were
aged 39 or less.
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Q31. Gender

Gender

There was an equal split
between males and females in
the sample.

Female

50% Male

50%

N=583
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Appendix 1 — Mailed Questionnaire and Cover Letter

T —S

Munidpal Hall
e, Mayor's Office

e 10150 Bottom Wood Lake Road

Lake Country, BC VAV 2M1

LAKE COUNTRY Tel: 250-766-6670
T, The Okanagan Way Fax: 250-766-2903

mayorandcouncil@lakecowntry. b ca

Dear Resident of Lake Country:

Re: Community Survey

You have been randomly selected to participate in the 2015 District of Lake Country Community Survey._ This is
your opportunity to provide feedback on community services, initiatives, and to help us plan for the future.

A total of 1,500 surveys have been mailed to residents throughout Lake Couwntry; addresses were selected on a
random sample basis. We sincerely hope that you participate. It's important that we receive responses from a
wide range of residents. After all, the decisions Council makes will determine the fadilities, services, and
programs available to you and your family for many years to come.

Please take 15 minutes to complete the survey and return it in the postage-paid, pre-addressed envelope by
May er 2015. Respondents are guaranteed complete anonymity. Responses will be compiled by an
independent firm and presented to the District in June. Results will also be available on the District of Lake
Country website: www_lakecountry bcca.

To show our appreciation, we are also offering a prize draw for respondents. If you wish to simply provide your
name and telephone number at the bottom of the completed survey, you will be entered to win one of three

prizes:

#5300 gift certificate for SECA Marine (may be used for any product or service SECA offers).
¥ 5100 gift certificate to Route's Grill.
¥ 5100 gift certificate to L'lsola Bella Italian Restaurant.

If you have any questions regarding this survey please contact Jamie McEwan, Community Development
Manager, at 250-766-5650, ext. 227

Regards,

— ) Jr-:-'"
-~ e
Lnzed '_}é" s

lames Baker
Mayor

Encl.
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2015 Lake Country Community Survey

Please take a few minutes to share your thoughts on the programs and

LAKE COUNTRY

i, The Ckanzgar Wy,

-y services offered by the District of Lake Country. Your input will help us
make important decisions on future community investment, while
improving our understanding of the values and priorities of Lake Counfry
Residents. This survey is for all residents, and respondents are
guaranteed complete anonymity.

Please return your survey in the enclosed postage-paid envelope by

May 29, 2015. Thank you for your help!

Roadways & Transportation

1. How often do you 1ms the following methods of transportaion to get fo
deafinationa?
Esmy  Atwimes Atwimes Atewimes

&y pemes pemom pees N
Personal vehice [ [ O O
Public transt 1 = = = =
carpeci mm O mm i mm
Bicyce (1 O O [ O
wak 1 mm O [} O
2 ‘What is the single most important transportation isawe in Lake
Couniry? [CHECE, ONE OHLY)
Traffc congesfion on Huy 97 T, Need more bus muies T
Speeding on Hay 37 Bieed more bicyde lanes T
Read condition and mainisnance [, Pisasd more pardng T
Riood safety [ Mieed more sidewslis
Mezd more: braffic croles [, There ar no major msues
Othae,

3. Have you heard of the handyDART Transport Service?
Yes
Fo L F ‘MO, SKIP TO Q5

4. handyDART is an accessible, door-to-door shared transit service
for people with permanent or temporary disabilities. Do you feel
Ehe current handyDART serice is adequate?

Yes, sdequatz (]

Meads mare funding ko improve sewvios msilabidy 1
Meeds less funding o reduce semice mveilabity T
Mot sure 1

Parks, Recreation & Cultural Services

The District of Lake Country will bs working towards the creation of a
Parks and Recrealion Master Plan. Pleass waich for municipal news
and pubilic: engagemant op partunities for you and your famaty to
participate.

5. How aatisfied are you with the current recreation and leisur
programs offersd for:

@

P gl -
chiden 3 O3 0O O O
Teens 0 O [ O O
semirs 55+ 4 O3 OO, O O
ma=0 O 0O O O
Famies 1 3 O O O
6. How often do you visit local Lake Country parks and frails over
the course of an average month?
Mone [, 13
120 a3
350 n-0O
(21 ] ==}

7. Do you feal that the District of Lake Country should be actively
pursuing the creation of a publicly-funded arts, cufture, and heritage
canire?

Yes N Dion know [

Parks, Recreation & Cultural Services

& Do you fesl that the District of L ake Country should conaider
arganizing deatination avents in our Commumnity?
¥es O,
No Tk F w0r, S6P TO 2O

5. What themes ahould be considered inconporating into a desfination
event within Laks Couniry? [CHECK ALL THAT APPLY]

Tenm sport [ Botn B Cuttuee [
Haest semsan [, Music, Concarts L
Agricuture T, Food [

L A e |
Mok inlmested in desbrmaion evens in Laice County [

10. In which Laks Couniry recrealion and lsisare programs hawe you of
B0Me0ng in your household parficipatad? Pone [

11. Are thers any other arts or cultural ssrvices you would like bo sse
available in Lake Country? Pone [

Setting Priorities

Councl will be looking to review and updats the Official Community Plan
in the next two years. Please watch for opporhunities fo be engaged with
your entirs family in this proceas, as it will shape the future development
of Laks Country.

12 Would you like bo ses increassd funding for amy of the following?

Ve Mo Uncedsin
Asts and cullural programs (1

Crime prevention [ 0O O
Emwircnmental protection pragrams (1 1 3
Improwed wansit senice 1 O O
Fancamis1 OO,

Recreational senices [1 0O O

Fire protection sanvices (1 0O O
Paicat 2 O 5

Heamnsenices (1 OO, [

13. Do you feel that the Disfrict of Lake Country should allow fior ihe
ahort-term (lea than 30 days) rental of residential homes within the
comamumity?

Y 1,

14. Would you accapt medium-bo-high density developmsents in
urbanized arsas in order to pressrve nurl character and agricuttural
lands outside of these urbanized cores?

e O, Mol Don'tinow

Ml Dortimow T

15. Do you fesl agriculture confributes fo.
Uncedsin

O
O

Yes

The quaality o ife in Lake Coumry? T
Economic siatility in Lake Couniry? [

H0=

PLEASE TURN OVER —=
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Shopping Local

16 Hiow many timea par mankh do you shop for grocanies in Lake

Country?
Nere T, (X}
20, na L
3500, e,

17. On average, how many times per month do you purchase fresh

None -2 35 B0 1=

FamesmMarket O O OO O O
Fameaeopenwes (1 OO, O 0O O

Communications/Public Consultation

18 Pleasa indicate your fop 3 choicas for providing inpat on
important District issuss. [CHECK TOP 3 ONLY]

Telephone sureeys T, Maikin murveys T,

Cizmns commiiess [, FmgnanL

Lefines fo Magor and Coundd [ Open Houses [,
Appeamnce at Public Hesrings [, Online Poll [,
Oher O,

1%. Please indicate your fop 3 cument methods te receive information

on municipal news. [CHECK TOP 3 ORLY]

Okansgaribey.cs T Socsl medin [, The Calendar (back pages] T

Open House Events [ Fosiees [, Youth Street Team L
Thee iew L Temciional mail (L, Fran porch mestngs T L

BESE Renderbosd [k Mews redemses [ Veenon Newspapees 1.
Caslanetnet 1 Televizion (1. Kedownn Newspapes [l

Councilor newsicter 1 e [

0. Would you view video coverage of Councl mestings if available on
Okanaganiay.ca?
Yes O, B O

1. Hawe you provided input to the District within the past year
through any of the fallowing: e
Committses [,
Letiers 1,
Open Houses [,
Front perch mesdings T,
Pubiic Hearings/Council Meetings [,
Ofer (please speciy):

0p0pns

Owerall

2 Owerall, how satisfied are you with_
Wary Sorweml
catee e
‘Your quaiityof e inLake County [ [,
receive for e taxes you pay 1 O, O

Sovewtsl  Way

Oemmtuter st
O 0O

O,

3. I your opinicn, what ia the singls BEST reason fior living in Lake
Country? [PROVIDE ONE REASON ONLY] Dot know T,

24 In your opinicn, what ia the single MOST important opportunity for
improvement that municipal lsaders should address in Lake
Couniry? [PROVIDE ONE REASON ONLY] Dot know [

25 I your opinicn, what ia the singls MOST important opportunity for
i in the neighbourhood ward of Lake Couniry that you
currently raside? [PROVIDE ONE REASON OMLY] Dot know [,

26. In which area of Lake Couniry do you live™
MMEL
Oiyama
Cares Landing T
Dknnagan Cenbe T
27. What ia your primary location of employment?
Lake Couniry 1, Homemaier 1,
Kelowna T, Unemployed Tl
Wizt Kedowra T, Fetred T
Vemon [ Other, O

2. Did you visit Lake Couniry as a vacationing touriat befors you
mowed hera?

N1
Yes T < IFYES": Whers did you live?
Kirdouwna T,
WancosanLower Mainkand T
Vanoouver leland [ L
Morbem BC
Mbers [l

Oifer:

23, On average, how many howrs par month oo you volumteer in Laks
ouniry?

I you voluntser, in what ways do you volumteer?

30. Pleass indicate your age group: 1Borunded ] 5058 O
wxll  eeoCL
- e
anae L

31. Pleass indicate the gender with which you identify: M 1,
Female (L

**Additional Suggestions or Comments™

THANK YOU FOR YOUR HELP!

Contest Entry

Completed surveys will be eligible for 1 of 3 prizes:

» 5300 Gift Cortificate to SECA Marine (may be ussd
for any SECA product or service)

= $100 Gift Certificats to Rouwts’s Grill

» 5100 Gift Certificate to L'lsola Bella Restaurant

Mame: Phane:

Good Luck!
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Appendix 2 — Detailed Tables

Banner Legend:

Ques/tion Bang Gralnd Total:

Response
K D percentages
Gender Marital Status for all
Single/ Living | Divorced/
never with a |separated/ | Grand people .
Male | Female | married | Married | partner | widowed | Total | @nNSWering
Neith == uestion
‘ Provinge or sun | 27% | ! 34%! 33% | 28% | 25% 34% | 30% Q
Which newspapers - : :
have you read or Province Only [ 229% |1 219 2% | 2% | 17% 18% | 21%
\',Sgeklff into in the past| syn only 2% |1 24% 17% | 25% | 17% 26% | 23%
Both MOvInCe | anop | ! o106t | 20% | 249 | 42% 22% | 26%
Total Base 25cyf 250 19 | 24| 24 82 | 500
Column Percentage: Base:
Columns add up to 100% Number of people answering
Example: Out of all Females: both Question & Banner
34% read neither Province or Sun
21% read Province only Note:
24% read Sun only If Base <100, interpret column
21% read both Province and Sun percentages with caution.
100% of Females If Base <50, interpret column

percentages with extreme caution.
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ROADWAYS & TRANSPORTATION
How often do you use the following methods of transportation to get to your destination?

Total Gender Age Regon
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfield | Oyama | Cam's | OK Center
Every day 75% | 78% |75% | 76% | 86% | 79% |57% | 81% | 62% | 5% 76%
Afew times per week | 22% | 21% |22% | 22% | 12% | 20% |37% | 17% | 33% | 3% 23%
pesonal | Afewtmes permorth | 1% | 1% | 2% | 0% | 2% 3% 1%| 2% 1%
vehick | A few fimes per year 0% 0% 0% | 0%
Never 0% 0%| 0% 1% 0%| 1%
No res ponse 1% 1% 1% 1% | 1% 0% 2% 2%

Total | Base 503 | 63|23 200| 178| 245|153 | 367 80| 58 79
Every day 1% 5%| 0%| 1% 2% 0% | 1%| 1%| 2%
Afewtimesperweek | 2% | 3% | 2% | 1%| 2%| 2% | 1%| 2% 4%

Pubic Afew times per month | 2% [ 4% | 2% 2% 2% | 3% | 2% 2% 1% | 4% 2%

transt | pfow times peryear | 12% | 21% [12% | 1% | 19% | 7% |10% | 15% | 6% | 2% 9%
Never 58% | 66% |62% | 54% | 64% | 62% |47% | 5%% | 58% | 54% 60%
Nores ponse 26% 2% | 31% | 14% | 24% |40% | 22% | 34% | 33% 2%%

Total | Base 503| 63(293| 290| 178 | 245|153| 367| 80| 58 79
Every day 1% 4%| 1%| 1% 2% 1% 2% 3%
Afewtmesperweek | 5% | 7% | 7% | 3%| 11%| 2% | 1%| 7%| 2% 1%
Afewtimespermonth | 9% | 18% | 9% | 9% | 17% | 6% | 5% | 12%| 5%| 2% 7%

cereed Afew times peryer | 12% | 16% |10% | 15% | 19% | 11% | 6% | 14% | 10% | 11% 5%
Never 46% | 56% |51% | 40% | 39% | 51% |45% | 45% | 47% | 44% 52%
Nores ponse 28% 28% | 33% | 14% | 28% [42% | 23% | 35% | 40% 33%

Total | Base 503 | 63|293| 200| 178 | 245|153 | 367 80| 58 79
Every day 2% 3% 1%| 2%| 2% | 1%| 1%| 5%| 1% 2%
Afewtimesperweek | 7% | 4% | 8% | 5%| 10%| 6% | 4% | 8%| 8%| 3% 2%

. Afew times per month | 12% | 15% [10% | 13% | 22% | 7% | 6% | 13%| 8% | 9% 1%

e Afew tmes peryear | 18% | 35% |21% | 15% | 28% | 18% | 9% | 19% | 22% | 11% 14%
Never 38% | 47% |38% | 37% | 29% | 43% |40% | 37% | 30% | 40% 46%
Nores ponse 24% 20% | 29% | 9% | 24% |41% | 22% | 27% | 36% 27%

Total | Base 503 | 63|293| 200| 178 | 245|153 | 367 80| 58 79
Every day 12% | 19% [11% | 13% | 14% | 8% [16% | 13% | 12%| 10% 14%
Afew times per week | 18% | 22% |18% | 19% | 24% | 15% |17% | 19% | 16% | 17% 19%
Afew times per month | 18% | 22% |20% | 16% | 22% | 20% |10% | 20% | 10% | 8% 22%

" Afew times per year | 14% | 13% [14% | 13% | 17% | 13% |10% | 15% | 17%| 4% 10%
Never 18% | 26% [20% | 16% | 14% | 22% |16% | 17% | 19% | 31% 1%%
Nores ponse 20% 17% | 23% | 8% | 21% |30% | 18% | 27% | 30% 16%
Total | Base 503 | 63|293| 200| 178 | 245|153 | 367 80| 58 79
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Total Gender Age Region
Onine | Male | Femae | 1939 | 40-59 | 60+ | Winfied | Oyama | Canr's | OK Center
Road condtin and 26% | 21% [27% | 25% | 19% | 26% [35% | 23% | 32| 43% | 2%
maintenance
Need more sidewalks 21% | 30% (20% | 22% | 38% | 18% | 6% 27% 6% | 13% 17%
Speeding on Hay 97 10% | 9% |10% | 10%| 4% | 10% |17% | 11%| 8% | 9% | 12%
Tt OO g | o 1156 | 0% | 6% | 12| 10% | 12% | 10% | 4% | 9%
Need more bcyce knes | 8% | 4% | 7% | 10% | 11% | 7% 5% | 6% | 13%| 12%|  10%
Road safety 6% | 10% | 6% | 6%| 5%| 8%| 4% | 6%| 7%| 11% 1%
Wht s the | eed more bus routes 6% | 14% | 4% | 8%| 3%| 7%| 8% | 3%| 9%| 4%| 12%
single most
S it 5% | 2% | 7% | 3% | 5% | 4% | 5%| 4% | 9%| 1% 5%
ransportation issues
Ssue LA | oot more watfic cicks | 3% 3% | 3% 4% 2% a%| 4% 1% 5%
Country?
Other 2% 3% 1% 3%| 2%| 2%| 3%| 1% 2%
Glnmare - speedig 1% 5% 2% | 0% | 2%| 1%| 1%| 1% 1%
and congestion
Speecing 1% 1% 1% 1% | 1% 4% 1%
Beaver Lake road 1% 0% | 1% 1% 0% 1%
intersection
Need more parking 0% | 1%| 0%| 0% 1% 0% 2%
Nose 0% 0%| 0% 1% | 0% | 0% 2%
Total | Base 581| 63]286| 205] 172] 241 [ 15| 361 so| 57 77
Gendel A Regi
Total i ® o
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied [ Oyama | Can's | OK Center
Have youheard of | ves | 79% | 95% [79% | 78% | 76% | 79% [82% | 78% | 82% | 74% |  78%
the handyDART
TensportSevice? | No | 21% | 5% |21% | 22% | 24% | 21% [18% | 22% | 18% | 26% |  22%
Total |Base | 586| 63| 201| 287| 178| 243| 140| 364| 78] 57 78
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Gender Age Region
Total
Online | Male | Femae | 19-39 | 40-59 | 60+ | Winfied | Oyama | Car's | OK Center
Yes, adequate 12% | 18% [14% | 11% | 10% | 11% | 17% 9% | 23%| 20% 11%
handyDART is an
accessble, door-to-door Needs more
shared transit service for funding to improve 10% 23% | 13% 8% | 11% 9% | 12% 11% 6% 9% 11%
people with permanent service availabilty
or temporary disabilties. Needs less funding
Doyou feel the current to reduce service 0% 1% 1% 2%
handyDART serviceis availabiity
adequate?
Not sure T1% | 5% |73% | 81% | 79% | 80% | 70% 80% | 7% | 71% 75%
Total | Base 456 60 | 230 220 | 135 18| 123 283 65 42 58

Base: Respondents who are aware of handvDart
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PARKS, RECREATION & CULTURAL SERVICES
How satisfied are you with the current recreation and leisure programs offered for:

Totl Gender Age Regon

Onine | Male | Female | 19-39 | 40-59 | 60+ Winfield | Oyama | Car's | OK Center
Very satsfed % | 1% [10% | 13% | 8% | 1% |17% | 9% 11%]| 14%|  22%
Somehatsatisied | 30% | 38% | 34% | 26% | 46% | 27% |18% | 34% | 20%| 21% |  18%
. Somewhat dissatis fied ™% | 7%| 7% 8% | 12% | 7%| 3% 9% | 4% | 4% 4%
R IPe— 1% 1% 2% 3% 1% [ 1% 2%| 1%| 1%] 1%
Dort know 36% | 44% |33% | 38% | 26% | 41% |37 | 33| 33% | 4% |  42%
Noresporse 14% 15% | 14% | 5% 13% |24% | 12% | 21% | 13% |  14%
Total | Base 53| ©63]203| 200| 178| 245|153 | 37| 80| 58 79
Very satsfd 5% | 5% 4% | 5% | 2%| 6% 6%| 3%| 6%| 4%| 12%
Somesnatsatised | 16% | 25% | 19% | 14% | 14% | 19% |15% | 17%| 17% | 15% |  14%
Somehatssatifed | 9% | 17% |11% | 6% | 1% | 9%| 6% | 10%| 5%| 7%| 6%
[ roe—— a%| 4% | 2%| 5%| 2%| 6%| 2%| 4%| 6%| 3%| 1%
Dot know 50% | 50% |47% | 53% | 62% | 47% |43% | 51%| 43%| 56%| 5%
Noresporse 16% 16% | 16% | 7% 14% |28% | 15% | 23% | 15%|  13%
Total | Base 53| 63]203| 200| 178| 245|153 | 37| 80| 58 79
Very satsfd 10% | 10% ] 8% | 12%| 1% | 10% |20% | 7% 11% ]| 14%]  18%
Somesnatsatisied | 20% | 43% |25% | 17% | 10% | 19% |37% | 19| 26% | 27|  22%
cone | Somewnatassasied | T%| 4% |10% | 4% 6%| 7%| 9%| 7%| 7%| 9%| 9%
C I EPe— 2% 2% 1% | 3%| 1%| 2| 4%| 20| 4%| 2%| 4%
Dot know 50% | 41% |46% | 54% | 76% | 50% |21% | 56%| 37| 41%|  44%
Noresporse 9% 0% | 10%| 6%| 12| 9% | 10%| 16%| 7%| 3%
Total | Base 53| 63]203| 20| 178| 245|153 | 367| 80| 58 79
Very satsfed 10% | 5% 8% | 12%| 7% | 1% |11% | 10%| 8%| 7%| 15%
Someshatsatisied | 33% | 50% |36% | 30% | 37%| 35% |27% | 37| 20% | 30%|  24%
Somesat assatifed | 14% | 12% |15% | 13% | 21% | 13% | 7% | 126 | 21% | 15%|  12%
A doaties 1% 2% 0% 3% 1%]| 2%| 1% 1%| 1% 1%] 2%
Dot know 30% | 30% |30% | 30% | 30% | 31% |20% | 20%| 28%| 36%|  36%
Noresparse 12% %] 12%| 3%]| 8%|25%| 1% 13%| 12%| 12%
Total | Base 503| 63]203| 20| 178| 245|153| 367| 80| 58 79
Very satsfd 1% | 10% [10% | 12% | 13% | 9% |12% | 9% ]| 13% ] 11%]  21%
Someshatsatisied | 33% | 37% |37% | 29% | 41% | 35% |24% | 3% | 25% | 35%|  18%
[ somematossatstos | 3% | 7% [13% | 12% | 19% | 12 | 6% | 14| 10| 10%]  10%

il ro—— 2% 0% 3%| 2| 2] 1% 2% 1%]| 1%
Dort know 28% | 36% |24% | 30% | 21% | 30% |30% | 25% | 31% | 31% |  34%
No response 14% 15% | 14% | 5% | 12% | 26% 12% | 21% | 12% 17%
Total | Base 53| 63]203| 20| 178| 245|153 | 367| 80| 58 79
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Total Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied | Oyama | Can's | OK Center
None | 12% 8% [12% | 11% | 1% | 12% |22% 1% | 18% | 6% 10%
How often do 1-2 30% | 23% |33%| 28%| 21% | 37% |33% | 26% | 38% | 46% 28%
youvistlocal | 35| 239 | 25% |24% | 23% | 26% | 23% |22% | 26% | 14% | 23% 22%
Lake Country
parks andtrails | 6-10 17% | 19% [16% | 19% | 28% [ 14% [11% | 19% | 14% | 10% 17%
over the course ) ) . . . ) . . N .
Gmaeae | VO | 10% | 20% [12% | 8% | 17%| 6% 7% | 11%| 4% | 10%|  14%
montti? 21-30 5% | 5%]| 3% % | 4% | 5% 5% 4% | 1% | 4% 7%
31+ 2% 0% 4% 2% | 3%| 1% 3% 2% 2%
Total | Base 590 63| 292 | 28| 178 | 244 | 152 365 80| 58 79
Total Gender Age Region
Online | Male | Female | 19-39 | 40-59 | 60+ [ Wnfied | Oyama | Carrs | OK Center
Poyoufeatiatthe |y 2% | 43% |29% | 25% | 27% | 27% |26% | 29% | 32% | 20% |  19%
District of Lake Country
should be actively
pursting the creation No 51% | 45% [54% | 49% | 49% | 51% | 55% 46% | 56% | 52% 66%
of a publiclyfunded
e oo o Dontkoow | 22% | 12% [17% | 26% | 24% | 22% [19% | 24% | 12% | 28% |  14%
eritage centre?
Total | Base 591 63| 292| 290 | 178 | 245| 152 366 80| 58 79
Gender Age Region
Total
Online | Make | Femae | 19-39 | 40-59 | 60+ | Wfied [ Oyama | Canm's | OK Center
Doyou feel that the
District of Lake Yes | 75% | 70% [71% | 7% | 88% | 74% [61% | 7% | 71% | 75% 64%
Country should
consider organizing
destination events No 25% | 30% 2% | 21% | 12% | 26% | 3% 21% | 2% | 25% 36%
in our Community?
Total | Base | 572 63| 288 277 | 178 | 238 | 140 357 76| 56 74
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Gender Age Region
Total ? =
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfiesd | Oyama | Can's | OK Center
Music, Concerts T4% | 65% |71% | 76% | 80% | 76% [58% | 77% | 68% | 68% 66%
Harvest season 62% | 66% |60% | 66% | 68% | 61% [57% | 62% | 62% | 58% 68%
Food 61% | 74% |54% | 69% | 80% | 57% [40% | 66% | 51% | 58% 53%
Agiculture 50% | 56% |52% | 50% | 60% | 4%% [42% | 48% | 66% | 39% 51%
Atts & Cuture 51% | 64% |47% | 53% | 54% | 4% [45% | 52% | 51% | 38% 53%
Team sport 46% | 45% |49% | 43% | 55% | 42% |40% | 4% | 30% | 47% 45%
What themes
should be Adventure race 40% | 43% |41% | 40% | 62% | 35% |18% | 46% | 27% | 28% 32%
considered ) .
) tig Not interested in
e destinationevents | 5% | 4% | 3% | 7% | 1%| 6%| 8%| 4%| 9%| 4% 6%
|nola . in Lake Country
destination
event within Other 3% 2% 3% | 2%| 3% 3% 4% 2%
Lake Country?
Wine 2% 2% 2% 2%| 2%| 2% 1%| 3%| 8%
Bike, walk, trail 1% 3% | 1% 1% 1% | 1% 1% 2%
Fishing 0% 1% 0% 1% | 1% 1%
Water, lake 0% | 2% 1% 1% 1%
Boat, air, car show 0% 1% 1% | 1% 3%
Antiques 0% 1% 0% | 0% 0%
Tota Responses 1815| 188 | 826 966 | 728 | 730 ( 320 | 1213| 222 156 21
[0}
Base 458 44| 216 235 | 157 | 189 | 101 295 60 45 56

Base: Respondents who who feel the District should organize destination events
Column percentaaes mav exceed 100% because multble answers aiven
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- Gender Age Region
Onne | Mae | Femae | 19-39 | 4050 [ 60+ | Wnfied | Oyama | Car's | OK Center
None, dont know, no response 43% | 41% 51% | 34% | 36% | 42% [49% | 42% | 43% | 48% 40%
Fitness classes, yoga, dance, bootcamp 20% | 26% |18% | 24% | 26% | 23% [11% | 22% | 24% | 10% 19%
Soccer, LOYSA 14% | 8% |10% | 18% | 24% | 12% | 5% | 16%| 9% | 12% 12%
Att classes, arts related, community cousses 9% | 18% | 8% | 10%| 9%| 9%| 8% 8% | 13%| 7% 9%
Hockey, curing, skating 8% | 7% 7%| 9%| 4%| 10%| 8% 9% | 4%| 15% 3%
Baseball, softbal, fastball, orthodox 8% | 1% | 6%| 10%| 12% | 7%| 5% 8% | 3%| 6% 11%
Concerts in park, music, summer Jam, movie nights ™%| 7%| 6% 8% | 3%| 7%|10% 6% | 6% 12% 8%
Kids camps, programs, boy & girs club, Sparks, Kids Sports 6%| 8%| 4% | 8%| 9% | 6% 1% 6% | 7%| 4% 6%
Attwak 6% 9%| 5% | 6%| 1%| 8%| 8% 5% | 4%| 8% 7%
Swimming, fishing, kayak, beach, padde boarding 4% | 5% | 4% 5% 7% 3%| 4% 5% 5%| 1% 4%
Hiing trails, parks, walking clubs, birding 4% | 4% | 4% 4% 1% | 4% | 7% 3% 3% | 6% 5%
Badminton, tennis, racquetbal 4% | 2% | 4% | 4%| 3%| 4%| 5% 4% | 4% 3% 4%
In which Canada Day, fireworks, Haloween, seasonal events 3% 1% 3% 4% 5% | 3%| 1% 4% 1% | 4% 2%
oy | Ear 3| 3% 3%| 3%| 7% 2%| 0%| 4% | 2%
;ﬁ;ﬁl Voleybal 2% 1% 4%| 5%| 2%| 0%| 3%| 2% 5%
programs Gardening, Garden Tour, Green House 2% | 2% 1% 4% 1%| 3%| 2% 2% 2% 1% 6%
eSO amers el Gt Srovs 2% 1% 2%| 2| 1| 3%| 26| 3| 1%| 26| 2%
ﬁz:;emd Live theatre, Creekside Theatre 2% 2% 2% 2% | 5% 1% 5%| 4% 3%
participated? | Car show 1% 1% | 1% 2% 2% | 3% 2% 1% | 3% 1%
Centerpece days, Serior Events, Cards, Leisure Guide 1% 2%| 1% | 2% 1% | 3% 1% 1% 3%
Other 1% 5% 1% 1% 2% 1% 1%| 2% 1%
Cooking, Taste of Lake Country, Wine Show 1% 2% 1%| 2% 2% 1%
Library 1% 1%| 0% | 1%| 2% 0% 1% 5%
Museum, taks at museum 1% 2% | 1% 1% 0% | 2% 0% 4%
Att gallry 1% 3%| 0%| 1% 1% | 1% 0% | 2% 1%
Oyama fun days 1% | 2% | 0% 1% 1% | 1% 4%
Cyciing, Quad-ing 1% 1% 0% | 2% 0% 1% 1%
Gof 0% 0%| 0% 0% | 1% 0% 1% 1%
Boating, Saiing, Watersports 0% | 2% 1% 1% 0% 1%
Christmas fight up 0% 0% 0% 0%
Kangaroo Park 0% 0% 0% 0%
Responses 919 | 101 (416 | 492 | 284 | 391 | 224 575 116 92 123
Tota Base 593 63293 290 178 | 245| 153 367 80| 58 79

Column percentaaes mav exceed 100% because multible answers aiven
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Total Gender Age Region
Onine | Male | Femae | 19-39 | 40-59 | 60+ | Winfied | Oyama | Canm's | OK Center
I 79 | 63% |B0% | 78% | TS% | 79% [84% | 78% | 1% | 81%| 8%
Other 9% | 18% | 9% 9% | 10% | 9% | 7% 8% | 13%| 6% 10%
A thereany | pog) Rec Center 6% | 4%| 5%| 7%| 10%| 5% | 3%| 7%| 2%| 8% 4%
other arts or
cultural services Att related, art classes 3% 6% | 4% 3% ]| 3%| 4% | 1% 3% 1% | 5% 2%
you would like to i o o ;A o o o o o o o o
see avalabe in Music related, concerts 2% | 5%/| 2% 2% 2% | 2% | 2% 2% 3% | 1% 1%
Lake Country? | yes, b not sure 1% 1%| 0%| 1% 1% | 2%| 1% 2%
Museum, new or expand 0% 3% 0% 1% 0%
Live theatre 1%
Tota Responses 593 63(293| 290 | 178 245| 153 367 80 58 79
0
Base 593 63(293| 290 | 178 245| 153 367 80 58 79

Column percentaaes mav exceed 100% because mutiole answers aiven
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SETTING PRIORITIES
Would you like to see increased funding for any of the following?

ot Gender Age Region
Online | Male | Female | 19-39 | 40-59 | 60+ [ Wnfied | Oyama | Carrs | OK Center

Yes 2% | 38% |25% | 1% | 2% | 22% | 16% | 24% | 22| 21%|  17%

asad o 3% | 40% |40% | 31% | 27 | 39% |40% | 32% | 35%| 3|  50%
s |Urwn | 2% | 17% |20 | 28% | 26% | 23 |20% | 26%| 19% | 50%| 2%
Norsponse | 19% | 5% [15% | 22% | 16% | 16% |24% | 18%| 25% | 12%|  21%

Total | 5oe 503| 63|293| 290 178| 245|153| 367| 80| 58| 79

Yes 4% | 4% |46% | 4% | 41% | 46% |48 | 46% | 3% | 43% |  4e%

. No 16% | 30% |20% | 13% | 19% | 16% | 15% | 14% | 16% | 24% |  24%
povnion  [rcertan | 23% | 24% |21% | 26% | 26% | 23% [19% | 25% | 26% | 21%|  14%
Norsponse | 15% | 5% [14% | 17% | 12% | 15% |19% | 15% | 20% | 12%| 17

Tota | 5e 503| 63]293| 290 178| 245|153| 37| 80| 58| 79

Yes 4% | 50% |ag% | 42 | 4ot | 45% |ad | 45% | 52| 53| 3%

Enomenial | No 18% | 16% |20% | 17% | 16% | 20% |18% | 16% | 11%| 22% |  30%
oan | Uewtan | 20% | 29% |17 | 2% | 2% | 19% |19 | 24| 7% | 16|  10%
Norsponse | 16% | 5% |15% | 17% | 12% | 16% |18% | 15%| 20% | 10%|  21%

Total | 5oe 503| 63]293| 290 178| 245|153| 37| 80| 58| 79

Yes 3% | 42%|28% | 36% | 27| 3% |27 | 31%| 28%| 4% |  34%

mooes |0 26% | 2% |35% | 16% | 30% | 2% |24% | 24% | 31% | 2% |  3%%
transt service | ncertain 25% | 29% |21% | 28% | 28% | 22% |27% | 28% | 18% | 28% 13%
Norsponse | 17% | 5% [15% | 19% | 15% | 15% |22% | 16% | 23% | 11%|  20%

Tota | 5se 593| 63]293| 290 178| 245|153| 37| 80| 58| 79

Yes 6T% | 65% |67 | 66% | 87% | 63% |4%% | 6% | 62% | 65% |  63%

S I 15% | 18% | 17% | 12%| 5% | 18% |23% | 14% | 17%| 12%|  19%
s Uetan | 8% | 12% | 6% | 10% | 3% | 10%|10%| 7%| 9% | 13%| 6%
Norsponse | 1% | 5% [10% | 12% | 5% | 9% |18%| 10%]| 12| 10%|  12%

Total | 5oe 593 | 63]293| 290 178| 245|153| 37| 80| 58| 79
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Would you like to see increased funding for any of the following?

Totd Gender Age Region
Onine | Male | Femae | 19-39 | 40-59 | 60+ Winfied | Oyama | Carr's | OK Center
Yes 5% | 52% |50% | 60% | 82% | 5%% |35% | 66% | 53% | 49% |  46%
cecreting | N0 15% | 21% [17% | 13% | 10% | 16% |20% | 12% | 21% | 16% |  24%
services Uncertan | 13% | 22% [12% | 15% | 4% | 16% [21% | 1% | 16% | 22% |  14%
Norsparse | 12% | 5% [12% | 11% | 4% | 9% |23% | 11%| 10%| 12%|  17%
Total | Base 503| 63]203| 2900 178| 245(153| 3e7| 80| 8 79
Yes A% | 56% |40% | 46% | 4% | 47% |39% | 44% | 33% | 44% |  47%
S— 20% | 20% |26% | 14% | 25% | 18% [17% | 19% | 20% | 26% |  21%
servioes Uncertan | 21% | 19% [18% | 24% | 19% | 22% |21% | 22% | 24% | 18% |  15%
Noresporse | 16% | 5% [16% | 16% | 13% | 13% [23% | 15% | 23%| 13% |  17%
Total | Base 503| 63]203| 200 178| 245(153| 3e7| 80| 8 79
Yes 10% | 33% [18% | 1% | 20% | 12% | 1% | 16% | 12%| 16% | 11%
| No a6% | 36% |52% | 3% | 44% | 50% [42% | 44% | 44% | 46% |  55%
P T | 20% | 20% |10 | 27% | 21% | 20% |21% | 22% | 20| 20| 0%
Noresporse | 20% | 5% |16% | 23% | 15% | 18% [25% | 18% | 24% | 13% |  24%
Total | Base 503| 63]203| 290 178| 245(153| 3e7| 80| 8 79
Yes 62% | 53% |50% | 65% | 65% | 62% |58% | 68% | 45% | 49% |  64%
et No 1% | 20% [13% | 9% | 10% | 13% |11% | 8% | 20% | 20% |  13%
servioes Uncertan | 5% | 22% [16% | 13% | 11% | 17% [17% | 14%| 16%| 21% |  13%
Noresporse | 12% | 5% [11% | 12% | 14% | 9% [15% | 10%| 19%| 1% |  10%
Total | Base 503| 63]203| 200 178| 245(153| 3e7| 80| 8 79
Tota Gender Age Region
Onine | Mae | Femae | 19-39 | 40-59 | 60+ Winfied | Oyama | Car's | OK Center
B‘S’tyr‘;f Lﬁ;ﬁ:‘xm Yes 48% | 42% [49% | 47% | 50% | 53%|36% | 46% | 56% | 45% |  54%
should allow for the
short-term (kss han 30 | No M% | 40% |43% | 39% | 4%% | 34% 4% | 42% | 32% | 41%| 3%
days) rental of
m:f;‘:'::mmy? Dot koow | 11% | 18% | 9% | 15% | 7% | 12% [15% | 11% | 12% | 14% 9%
Total | Base 50| 60|203| 289 178| 244|153 | 365 80| 58 79
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Total Gender Age Region
Online | Male | Female | 19-39 [ 40-59 [ 60+ [ Wnfied | Oyama | Carrs | OK Center
Would you accept
medium-to-high Yes 70% | 75% [76% | 63% | 74% | 66% [71% | 67%| 73% | 83% 70%
density developments
in urbanzed areas in
order to preserve rural | No 18% | 10% [18% | 18% | 16% | 20% | 17% 18% | 16% | 5% 26%
character and
agricuttural lands
outside of these Dontknow | 12% | 15% | 5% | 19% | 10% | 14% | 12% 14% | 1% | 12% 5%
urbanized cores ?
Total | Base 583 60| 291 285 | 178 | 241 | 149 362 78| 56 78
Do you feel agriculture contributes to...
Total Gender Age Region
Online | Male | Female | 19-39 [ 40-59 | 60+ [ Wnfied | Oyama | Carrs | OK Center
Yes 8% | 82% |89% | 89% | 90% | 88% [91% | 88% | 93% | 88% 94%
The qualty of | No 4% | 9% | 7% 1% | 2%| 6%| 3% 4% 3%| 7% 3%
ife in Lake
Country? Uncertain 6% | 4% | 4% 8% | 7% | 5% | 4% % | 3%| 5% 3%
No res ponse 1% | 5%| 0% 1% 1%| 0%| 1% 2% 1%
Total | Base 593 63 | 293 290 | 178 | 245( 153 367 80 58 79
Yes 76% | 74% |73% | 80% | 80% | 72% [81% | 75%| 7% | 76% 85%
Economic No 10% | 15% | 14% 5% 9% | 12% | 7% 9% | 10% | 14% 6%
stability in
Lake Country? | Uncertain 0% | 7%| 9% | 1% | 9% | 13% | 7% 12% | 8% | 10% 5%
No response 4% | 5% | 4% 3% 2% | 3%| 6% 3% | 3% 4%
Total | Base 593 63 | 293 290 | 178 | 245| 153 367 80 58 79
SHOPPING LOCAL
Total Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfield | Oyama | Car's | OK Center
None 1% 0% 1% 1% | 1% 1% 2%
. 1-2 12% | 18% [11% | 13% | 16% | 12% | 9% | 11% | 15% | 21% 13%
How many times
per month do 35 3% | 13%|31% | 33%| 33%| 29% |34% | 30% | 44% | 30% 26%
you shop for
groceries n 6-10 2% | 4% |31% | 27% | 29% | 28% [31% | 31% | 18% | 24% 32%
e Conty o0 | 9% | 14% [21% | 18% | 20% | 22% |14% | 21% | 18% | 16%| 1%
21+ % | 7% 6% 8% 3%| 8%|[10% % 4% 8% 10%
Total | Base 591 60| 292 | 290 | 178 | 245| 152 366 80| 58 79
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On average, how many times per month do you purchase fresh produce fromthe...

_— Gender Age Regon

Onine | Mae | Femae | 19-39 | 40-59 | 60+ | Winfied [ Oyama [ Car's [ OK Center

Nore 28% | 28% |30% | 27% | 31% | 31% [22% | 28% | 35% | 28% |  20%

12 4% | 37% |45% | 39% | 48% | 39% [40% | 43% | 43% | 38% 39%

Famers | ¥ 1% | 23% [13% | 21% | 1% | 18% [21% | 15% | 12% | 17% |  28%
Market | 619 8% | 3%| 7%| 8%| 9% | T%| 7%| 8%| 5%| 8% 7%
1 3% | 4% | 2%| 3%| 2%| 2%| 4%| 3% 2% 4%

No response 3% | 5% 3% 3% 3% | 6% 2% 5%| 7% 2%

Total | Base 503| 63(203| 290| 178 | 245|153 | 367| 80| 58 79
Nore 31% | 34% |29% | 32% | 30% | 33% |28% | 36% | 17% | 17% 31%

12 33% | 37% |37% | 29% | 43% | 29% |27% | 33% | 40% | 29% |  27%

Fam 35 17% | 16% [14% | 22% | 14% | 18% [21% | 15% | 20% | 32% 16%
Sf;";amrs 610 6% | 8%| 7%| 6%| 7%| 6%| 5% | 5%| 9%| 3% 9%
1+ 2% 4% 1% 3%| 3%| 1%| 2%| 1%| 5% 6%
Noresponse | 10% | 5% |10% | 10% | 2% | 10% |17% | 9% | 12% | 14% 11%

Total | Base 503| 63(203| 290| 178| 245|153 | 367| 80| 58 79
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COMMUNICATIONS & PUBLIC CONSULTATION

Total Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfield | Oyama | Car's | OK Center
Mai-h survey's 75% | 44% [ 75% | 76% | T7% | 76% |71% | 78% | 70% | 74% 67%
Onine Pol 61% | 76% [60% | 63% | 81% | 63% |34% | 66% | 45% | 52% 56%
Open Houses 54% | 57% [59% | 49% | 51% | 56% |53% | 53% | 63% | 5% 52%
ﬁ;":an;me APWIe ) e | 23% |26% | 25% | 21% | 20% |39% | 23% | 37 | 22|  31%
Please Citizens committees 19% | 27% |16% | 21% | 12% | 21% | 24% 19% | 15% | 19% 25%
indicate your 0 " 5
. tters t
top 3 choices | Eers foMayoran 16% | 21% [17% | 15% | 11% | 14% [26% | 15% | 20% | 18% 18%
for providing Council
nput on Telephone surveys 16% | 8% |16% | 16% | 14% | 17% [16% | 15% | 10% | 20% 1%%
important
Distrct Focus grows 14% | 31% [11% | 16% | 16% | 14% [11% | 14% | 6% | 17% 15%
seues Otter 1% 1% 1% | 1%| 0%| 2% | 1%| 1% 1%
Emai 1% 0% | 1%| 1%| 1% 1% 2%
None 0% 0%| 0% 1% 0% | 0%| 2%| 1%
Newspaper 0% 0% 1% 0%| 1%
Vistt with Mayor, Council 0% 0% 0% 1%
o Responses 1646 | 174|810 | 81| 500| 679 | 413 | 1033 211| 160 218
otal
Base 582| 60| 287| 287 178| 239|148 | 362| 78| 57 76

Column percentaaes mav exceed 100% because multiole answers aiven
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COMMUNICATIONS & PUBLIC CONSULTATION

Total Gender Age Region
Onine | Male | Femae | 19-39 [ 40-59 [ 60+ [ Wnfied [ Oyama [ Can's [ OK Center
Castanet. et 66% | 61% |66% | 67%| 83% | 69% |44% | 69% | 57%| 66% |  61%
The View 50% | 35% |50% | 49% | 35% | 51% |64% | 46% | 57%| 51% |  58%
;";S"*”d” G 3% | 319% |32% | 30% | 19% | 30% [47% | 31% | 30% | 28%|  37%
Socel meda 28% | AT% |24% | 3% | 45% | 27% [10% | 33% | 16% | 31% |  19%
Traditional mai 28% | 20% |27% | 29% | 31% | 25% |28% | 28% | 16% | 31% |  30%
Teloishn 16% | 10% [ 14% | 18% | 1% | 16% |23% | 17%| 20% | 9% |  16%
Okanaganiay.ca 18% | 36% [15% | 12% | 19% | 13% | 8% | 14%| 4% | 17%| 1%
T ur | Keomatevepmers | 13% | 7% |15 | 11% | 7% | 11% (2% | 13% | 9% | 126 10w
top3curtent | Neus reeases 0% | 10% [ 1% | 7% | 5%| 10%|11%| 10%| 5% | 6% 12%
e [ommrowemens | 7| 4% | 7% 7| 2%| 9| 96| 5%| 14| 7% 9%
'gn‘°;1“::|‘;’p”al Conciornewseter | 6% | 5% | 7% | 5%| 5% | 5% [10%| 6%| 11%| 4% 5%
newis. VemonNewspapers | 5% | 4% | 6% | 4% | 6%| 4%| 7%| 3% | 20%| 7%
GESS Readerboard 4% 2% | T%| 8% | 4%| 2% | 5%| 6%| 2% 1%
Frntpochmeetigs | 4% | 13% | 4% | 4% | 2% | 5% | 5% | 1%| 14%| 7% 7%
Posters a%| 2%| 3%| 5%| 3%| 5%| 4%| 6% 2% 2%
Emai 1% 2% 2% | 1% 0% | 4% 2%
Otrer 1% 1% 1% 2% | 0%| 1% 3%
Word of mouth 1% 2% 2% | 1% 0% 1% 1% 2%
Youth Street Team 2%
o | 1688 179|832| 831| 503| 700| 445| 1052] 225[ 160 230
Base 587 60|280| 288| 178 244 (15| 363 80| 57 79
Column percentaaes mav exceed 100% because multiole answers aiven
Tota Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfiesd | Oyama | Can's | OK Center
Wodd you vewideo | Yes 3% | 59% |31% | 32%| 31%| 31%|34% | 33% | 23% | 28% |  37%
?:;::g: ;’f;:rz?;i o N 65% | 37% |64% | 65% | 66% | 67% (5% | 64% | 73% | 67% 61%
Okanaganiay.ca? Noresponse | 4% | 5% | 4% | 3% | 3% | 2% | 7%| 3% | 4%| 5% 2%
Total | Base 593 | 63[293| 290 | 178 | 245[153| 367| 80| 58 79
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Have you provided inputto the District within the pastyear through any of the following:

Tot Gender Age Region
Onine | Male | Femae | 19-39 | 40-59 | 60+ Winfield | Oyama | Car's | OK Center
Yes 4% 2% | 5% | 3% | 2% | 5%| 5% | 4% | 1%| 9% 5%
Commitees No 0% | 58% | 73% | 80% | 8%% | 74% |65% | 81% | 70% | 71%| 6%
Noresporse | 20% | 15% |22% | 17% | 9% | 21% |30% | 15% | 29% | 20% |  26%
Total | Base 593| 63203 29| 178| 245[153| 367| 0| 58 79
Yes 1% | 28% |12% | 10% | 4% | 13% |16% | 10% | 9% 14%|  18%
Letters No 2% | 56% |69% | 75% | 85% | 69% |60% | 76% | 64% | 68% |  64%
Noresponse | 17% | 16% [19% | 15% | 11% | 18% [24% | 14% | 27% | 18% |  18%
Total | Base 503 | 63203 29| 178| 245[153| 367| 80| 58 79
Yes 14% | 37% [15% | 14% | 12% | 16% [14% | 10% | 28% | 22% |  14%
OpenFowses | No 69% | 51% |65% | 73% | 82% | 66% |55% | 76% | 55% | 58% |  60%
Noresporse | 17% | 12% |20% | 14% | 6% | 17% |30% | 14% | 17% | 19% |  26%
Total | Base 593| 63203 29| 178 | 245[153| 367| 0| 58 79
Yes 8% | 21%| 9% | 7%| 6%| 9% |[11%| 5% | 17%| 15% |  13%
;:;tinpg"s“’h No 3% | 61% |68% | 78% | 85% | 72% |59% | 7% | 63% | 63% |  64%
Noresponse | 19% | 18% [23% | 15% | 9% | 19% [31% | 16% | 20% | 21% |  23%
Total | Bese 593 | 63[203| 290 178| 245[153| 367| 80| 58 79
Yes 12 | 22% [17% | 8% | 14% | 11% [14% | 12% | 12%| 8% |  19%
z(“fu’"nzlm’t‘lgnz‘s No 1% | 59% |66% | 77% | 82% | 70% |58% | 75% | 66% | 70%|  62%
Noresporse | 16% | 19% |18% | 15% | 3% | 19% |28% | 13% | 22% | 22% | 1%
Total | Base 593| 63[203| 29| 178 | 245[153| 367| 0| 58 79
Totd Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied | Oyama | Carrs | OK Center
Nore 89% | 84% [88% | 91% | 97% | 88% [82% | 90%| 91%| 90% |  83%
Emai 2% 1% 2% | 2% | 1%| 2%| 2%| 2%| 1% 2%
oner 1 prore 2% 2% | 2% 2% | 4% | 2%| 2%| 3% 5%
methods
povided | Vote, referercum, suvey | 4% | 5% | 4% | 4% | 2%| 5% 6%| 4% | 3% 4% 7%
vo [t 2%| 6%| 3%| 2% 2% 6%| 2%| 2%| 3%| 2%
Distrist | el
Social meda 0% | 2% | 0% 1% 0%
Other 1% 2% | 1%| 0% 1% 1% 0%| 2% 1%
Total | Base 500 | 63]203| 287| 178| 243 [ 152| 365| 80| 57 79
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OVERALL

Overall, how satisfied are you with...

Totd Gender Age Regon
Onine | Male | Femake 19-39 | 40-59 | 60+ Winfield | Oyama | Car's | OK Center
Very satsfed 65% | 55% |63% | 67% | 66% | 61% |70% | 63%| 70% | 60% |  73%
Yorquityof | Someshatseisied | 32% | 37% |35% | 30% | 32% | 36% [26% | 3% | 24% | 3% | 2%
v [Somemaassasis | 2| 8% | 26| 3%| 1] 2% %] 1| %] 1%| 2%
Very dissatisfied 1% 1% 0% 1% | 1% 1% 2%
Total | Baso 585| 60| 280| 286| 175| 244 | 149 | 366| 77| 57 79
Vey satifed 17% | 25% |15% | 19% | 16% | 16% [20% | 18% | 19% | 13% |  16%
oo somemnatsanstes | 4% | 38% [44% | 53% | 49% | 4% 47| 51| 40| 44% | 4%
;ilveyszf;:ye Somenhat dissatisfied | 27% | 27% |33% | 22% | 31% | 29% [21% | 25% | 32% | 27% 2%
Very dsatifed %] 10% | 8% 6% 4%| 7%[13%| 6%| 9%| 16%| 6%
Total | Base 573| 60| 287| 219 172| 241 | 145| 33| 76| 56 79
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e Gender Age Region
Onine | Make | Femae | 1939 | 40-59 | 60+ | Winfied | Oyama | Cam's | OK Center
Quiet, peaceful, smal town atmosphere, not crowded 15% | 6% |13% | 17% | 18% | 14% [13% | 15% | 14% | 12% 15%
Casual lfestyle, comfortable, rural Ife 0% | 21% | 15% | 13% | 4% | 18% [20% | 12% | 14% | 18% 23%
Communty, famiy friendly, safe, neighborhood, happy people 1% [ 10% | 6% | 15% | 10% | 10% [11% | 12%| 8% | 9% 3%
Access to Lake, water, view of lakes 9% | 1% |10% | 9%/ 14% | 8% | 6% 6% | 17%| 12% 17%
Access to nature, beautiful, clean environment, ndscape 9% | 19% | 9% | 8% 12%| 7%| 7% 9% | 5%| 16% %
Country feel, country living, freedom, open space, orchards 8% | 8%| 8% 8% | 7%| 9% | 5% 8% | 4%| 8% 9%
Location, central 6% % | 5%| 9%| 6%/ 4% 9% | 2%| 3% 1%
Dont know, no res ponse 6%| 9%| 7%| 5%| 2% | 5%|11% 5% 9% | 4% %
YO | an, Courtry, Rural combhation 4% | 3% | 4%| 4%| 1%| 6%| 4% | 4%| 6%| 4% 1%
:vi:?s Everything, quaity of fife 4% | 2% | 4% 3% | 3%| 4%| 3% 3%| 6%| 6%
:::gb Access to outdoor recreation, geographical features 3% | 1% ]| 3% 4% 7% | 2%| 1% 4% 3% 4%
BEST | Cimate, weather, sun, temperature % | 1% 4% | 2% 2% | 7% | 2%| 4%| 4% 4%
;:Ts:;»g Agiculture, farming 2% | 7%| 3%| 1%| 5%| 1%| 2% 2% | 4%| 1% 3%
Coumeyy | Creser, ot b s, o vt 2% 2% 2%| 3% 2%| 0%| 3% % 2%
Grew up here, home 2% 2% 2%| 1%| 2%| 3% 2% 1% 3%
Not Kelowna 1% 2% 1% 1% | 2% | 1% 2% 2%
Other 1% 1% 1% 1% | 1% 1% 2% | 1%
Vacation destination 1% 1% 2% 1%
Schools 1% 1% 2% 1%
Four Seasons 0% 0% 0% | 0% 0%
Not happy here 0% 0% 0% 1% 0%
Diversity 2%
Total | Base 593 63| 293| 290 | 178 | 245| 153 367 80| 58 79
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e Gender Age Region
Onne | Mae | Femae | 1939 | 4059 | 60+ | Winfied | Oyama | Car's | OK Center
Roads, sidewalks, bypass, maintenance, parking, ights 19% | 20% [20% | 18% | 17% | 18% |23% | 18% | 23% | 25% 12%
Don't know, no response 17% | 12% [13% | 20% | 14% | 15% [21% | 16% | 26% | 14% 14%
Utban centre, development, tourism, main street, city centre 15% | 18% |12% | 17% | 14% | 19% | 9% 15% 8% | 20% 14%
Parks, railway development, trails, washrooms at parks % | 7% 6% 8% | 10%| 5% | 5% 7% | 6%| 5% 8%
Planning, fiscal management, densty, infrastructure 5% | 7%| 7%| 4%| 5% 4%| 9% 5%| 6%| 3% 11%
Sewer system, vater system 5% | 4% | 7% | 3%| 2%| 7%| 7% 4% 6% 4% 1%
Cycling loop, safe bike and waking lanes, walking paths 5% | 5% 5% 5% | 10% | 3%| 1% 5% | 8% 3% 3%
Traffic, speed bumps & signs, RV's, road safety, crosswalks 4% | 3%| 4%| 5%| 4%| 5% 4% 4% 1%| 9% 4%
Community pool, recreation centre 4% | 2% | 4% 4% | 5% | 5%| 3% 5% 1% | 2% 6%
Public transit access 3%| 4% 4% 2% | 5%| 2%| 3% 4% | 2% 1%
Kids programs, famiy events, rec. services, RV parks 3% 4% 1% 3%| 3%| 1% 4% | 2% 2%
'"hy°_“f 0:'"'0“ Open minded, commuricate, honest, better management 2% 2% 1% 3% | 1%| 2%| 2% | 2% | 2%| 2% 2%
:vinZIteIT\AtOZT Schools, healthcare 2% 1% 2% 2%| 2%| 1% 2% 5% 2%
ey for | B ercomen, vt et rine, sfer,rose 2% 26| 3% 0%| 2%| 1%|3%| 2% 4%| 1%| 1%
mprovement Taxes, paying down debts, spending habits 1% 7% 1%| 1% 2% | 0%| 1% 2%
that municipal
leaders should Cleaner landscape - lakes & beaches, protect envionment 1% 1% 2% | 1%| 1%]| 1% 1% 2% 3%
toy ¢ [ orer %) 2% 2% 0% 26| 1% 1| 1%| 1%] 1%
Lake access, boat & beach parking, dog access to water 1% 1% 1% 1% | 2% 1% 3%
Senior housing, affordable housing 1% | 1% | 0% 1% 1% | 1% 1% 1% 1%
Food bank 1% 1% 2% 1%
Leave it alone, less development 0% 1% 1% | 1% 3% 1%
Fire department, hydrants 0% 0% 0% 1% 1%
Att murals, cultural 0% | 1% 1% 1% 1%
Yard waste, waste removal 0% 1% | 1%
Nogravel pits, ward system 0% 0% 0% 0% | 0% 0%| 1%
Agriculture development, orchards, preserve greenspace 0% | 4% 0% 0% 2%
Air quaity, ban fires 0% 0% 0% 1% 0% 1%
Gof course 0% 0% 0% 0%
Total | Base 593 63| 293 290 | 178 | 245|153 367 80 58 79
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- Gender Age Region
Onine | Mae | Femae | 1939 | 40-50 | 60+ | Winfied | Oyama | Cam's | OK Center
Roads, sidewalks, bypass, maintenance, parking, ights 31% | 22% |34% | 28% | 34% | 30% |31% 3% [ 19% | 42% 19%
Dont know, no response 19% | 12% | 16% | 20% | 10% | 20% [23% | 18% | 23% | 8% 24%
Sewer system, water system 8% | 3%| 8% 8% | 12% | 8%| 5% % | 14%| 2% 12%
Parks, railway development, trails, washrooms at parks 8% | 7%| 8% % 1% | 7%| 6% 8% | 13%| 5% 6%
Traffic, speed bumps & signs, RV's, road safety, crosswalks 8% | 7% 6%| 10%]| 11%| 8% | 4% 9% | 4% | 13% 4%
Cycling loop, safe bike and waking lanes, walking paths 4% | 10% | 4% 4% | 3%| 5%]| 4% 4% | 4% | 1% 1%
Urban centre, development, tourism, main street, city centre 3% | 13% | 3% 3% 5% 2%| 2% 5% 2%
Publc transit access 3% | 2%| 3%| 3%| 3%| 2%| 4% 2% | 6%| 1% 6%
Kids programs, famiy events, rec. services, RV parks 2% 2% 2% | 4%| 2%| 1% 3% | 2%
Bylaw enforcement, vacation rentals, crime, safer, noise 2% 2% 3% 3% | 4% 2% 1% | 5% 3%
e P lning fisal maragement, densty, nfastucure 2% | 5% | 2% | 1%| 2%| 2%| 1%| 2%| 2% 3%
singe MOST Lake access, boat & beach parking, dog access to water 2% | 3% 2% 1% 2% | 2% 0% 3% 8%
ooty or | St estrare 1% 1% 1% 1% 3%| 1%| o%| 1% 4%
et Leave i ae, s deveicpmen 1% 2%| 1%| 1% 1% 3% 0% 1%| 3% 3%
neighbourhood Cleaner landscape - lakes & beaches, protect envionment 1% | 1% ]| 1% 1% 1% | 2% 1% 2% 2%
SN 1% 2% 1% 1% 1% 1%]| 1%| 1% 1% 2%
e Srow removal 1% % 1% 2% 1% 1% 1%
Community pool, recreation centre 1% 1% 1% 1% | 2% 1% 1% 1%
Nogravel pits, ward system 1% | 3%| 0% 1% 1% | 1% 0% | 3%
Yard waste, waste removal 1% 0% 1% | 1% | 1% | 0% 2% 1%
Agriculture development, orchards, preserve greenspace 0% | 3% 0% 0% 1% | 0% 3%
Gof course 0% 0% | 0% 1% 1%
Senior housing, affordable housing 0% | 3%| 0% 0% 0% 0% 1%
Open minded, communicate, honest, better management 0% 0% 0% 1% 1% 2%
Fire department, hydrants 0% 0% 0% 1% 0% 1%
Taxes, paying down debts, spending habits 0% 0% 0% 1%
Att muras, cultural 0% 0% 0% 0%
Total | Base 593 63293 | 290 | 178 | 245( 153 367 80| 58 79
ABOUT YOU
Gender Age Region
Total
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied | Oyama | Carrs | OK Center
Winfield 63% | 54% |61% | 65% | 81% | 62% [45% | 100%
In which area of | Oyama 14% | 14% [14% | 13% | 10% | 12% | 20% 100%
Lake Country
& you ve? Carrs Landng 10% | 20% [ 11% | 9% | 4% | 11% | 14% 100%
Okanagan Center 13% | 13% [14% | 13% | 5% | 15% |21% 100%
Total | Base 584 60 [ 288 287 | 173 | 244 | 152 367 80 58 79
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Total Gender Age Region
(o)
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied | Oyama | Can's | OK Center
Kelowna 33% | 29% |32% | 34% | 47% | 40% | 6% | 40% | 13% | 19% 31%
Retired 28% | 28% |27% | 21% 12% [71% | 20% | 26% | 42% 32%
Lake Country 22% | 28% |21% | 23% | 24% | 25% [14% | 20% | 38% | 19% 19%
Vemon % | 9% | 6% % | 8% | 8%| 3% 6% | 10%| 6% 3%
Homemaker 5% | 4% | 0% 9% | 10% | 3%| 2% 6% | 4% 5%
What is your Aberta 3% 2% | 5% 0% 5% 2% 3% 1% 4% 3%
E’;“;j;ﬁ p Other 2% 3% | 1%| 2%| 3%| 1%| 2%| 5%| 2% 1%
employment? BC 2% 3% 1% 2%| 3%| 1% 2% 2% 2%
Unemployed 1% 1% 1% 1% | 2% 1% 1% 1%
Out of the country 1% 1% 2% 1% 7%
West Kelowna 1% 1% 1%| 1% 1%
Out of town 0% 0% 0% 1% 3%
Other provinces 0% 0% 0% 0%
Total | Base 586 60 | 289 289 | 175| 244 | 153 366 80 58 79
Total Gender Age Region
[0}

Onine | Male | Female | 19-39 [ 40-59 [ 60+ | Winfied [ Oyama | Can's [ OK Center
gfuﬁ’r“yva‘z“af:;mmg No | 59% | 74% |57% | 62% | 72% | 58% |49% | 63% | 54% | 48% |  55%
tourist before you moved

5 Yes | 41% | 26% |43% | 38% | 28% | 42% |51% 37% | 46% | 52% 45%
here?
Total | Base | 584 60 | 287 289 | 172 | 244 | 153 366 7 58 79
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Total Gender Age Regon
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfied | Oyama | Car's | OK Center
et Lot 3% | 15% |36% | 26% | 27% | 28% |38% | 32% | 35% | 31% |  24%
Aberta 28% | 45% |30% | 26% | 18% | 28% |32% 31% | 20% | 24% 2%
Kelowna 15% 9% |13% | 19% | 38% | 12% | 6% 15% | 19% | 5% 22%
Ontario T% | 6% | 4% | 10% | 10%| 7% | 5% 3% | 15% | 7% 11%
Northem BC 4% | 9% | 3% 5% 5% | 5% 4% 11% 2%
:’“‘*e Manitoba 4% 5% | 2% 5% | 3% | 4%| 4%| 4%
id you
live? Europe, Africa, overseas 3% | 15% | 3% 2% 5% | 1% 1% 12% 5%
Saskatchewan 3% 2% 4% 4% | 3% 4% | 2%
Vemon 2% 3% 1% 6% 1% 1% 3% 2%
Vancouver |sland 2% 3% 2% | 2% 2% 2% 3%
Other 1% 2% 1% 2% | 1% 1% 4%
Other BC 1% 1% 1% 1% | 2% 3% 5%
Total | Base 242 16 | 127 111 52| 103 | 78 137 38 30 35
Base: Respondents that visted Lake Countrv vacationina as a tourist before movina to Lake Countrv
Total Gender Age Region
Onine | Male | Female | 19-39 | 40-59 | 60+ | Winfiesd | Oyama | Can's | OK Center
None 68% | 43% |67% | 70% | 77% | 68% [57% | 73% | 64% | 61% 61%
1-2 9% | 11% | 10% 7% | 6% | 10% | 11% 8% | 6% | 15% 13%
On average, how
many hours per | 3.5 7% | 18% | 6% 8% | 6%| 7%| 8% % | 5% ]| 12% %
month do you
volunteer i 610 4% 9% | 4% | 3% | 5%| 3%| 4% | 4% | 5%| 2% 4%
Lake Comntry? 1 4y, 6% 15% | 7%| 5%| 2%| 7%| 9%| 5%| 6%| 5%| 10%
No response 6% | 5% 6% 6% | 5%| 5% |11% 4% | 14% | 4% 5%
Total | Base 593 63(293| 290 | 178 | 245 153 367 80 58 79
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Total Gender Age Region
Onine | Make | Femae | 19-39 | 40-59 | 60+ | Winfield [ Oyama [ Car's | OK Center
19-29 % | 8%| 6% 7% | 21% 9% | 4% 3%
Please 039 | 24% | 21% |27% | 22% | 7% 30% | 18% | 13% 8%
indcate | 4049 | 14% | 10% [12% | 16% 34% 16% | 1% | 9% 15%
your
age 5059 | 28% | 34% |25% | 32% 66% 26% | 27% | 40% 32%
OB Neoeo | 14% | 17% [15% | 12% 5% | 10%| 21% | 20% 22%
70+ 13% | 10% [14% | 11% 47% 9% | 18% | 18% 20%
Total | Base 576 58| 286 | 287 | 178 | 245 | 153 358 7| 57 78
Total Gender Age Region
Onine | Mae | Femae [ 19-39 | 40-59 | 60+ | Winfied [ Oyama [ Can's | OK Center
Please indcate Make 50% | 47% [100% 54% | 44% [56% | 49% | 53% | 54% 51%
the gender with
which youidentfy: | Femae | 50% | 53% 100% | 46% | 56% [44% | 51% | 47% | 46% 49%
Total | Base 583 58| 293| 290 | 178 | 245| 150 362 78| 58 77
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